
THE SITUATION
Innova UEV is an innovative car company that builds cutting-edge, 
sustainable electric vehicles through its partnerships with best-
in-class automotive product and service providers. The company 
wanted to formally launch its brand and flagship solution — the 
Dash — at the Association for the Advancement of Sustainability 
in Higher Education (AASHE) conference, and called on Gerard 
for help with drumming up some buzz. 

HOW WE HELPED 
Considering that the Dash is eco-friendly and tailor-made for  
urban and campus environments, the annual AASHE show  
offered the perfect opportunity to debut the Innova UEV brand 
to a core group of prospects. To drive awareness at the event  
and beyond, Gerard: 

• Revved up Innova UEV’s social activity on Facebook, Twitter 
and LinkedIn, leveraging appropriate hashtags and sharing  
images that promoted the company’s presence at other  
industry events

• Published thought leadership blog posts on the company’s 
website and on the LinkedIn profile of CEO Roman Kuropas, 
which drove traffic back to the Innova UEV website

• Executed targeted outreach to conference attendees using 
Kuropas’ LinkedIn account; prospects received a personalized 
one-to-one communication from Kuropas that introduced his 
solution and promoted the opportunity for test rides at the 
AASHE show
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THE OUTCOME
As a direct result of our efforts:

• AASHE attendees knew about Kuropas and Innova UEV before 
they even arrived at the show; the company and its leader 
were both anticipated attractions.

• Kuropas collected more than 400 new connections on LinkedIn.
• Innova UEV accumulated more than 100 qualified leads  

following the AASHE conference.
• Innova UEV overbooked the 40 test ride time slots  

at the AASHE conference.
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WHAT OUR CLIENTS THINK

We continue to move the ball forward, not only  

domestically, but Gerard has also helped me touch 

business internationally. We have more than 25 

people in the company now in different parts of 

the world, and everybody is very happy to see the 

Gerard folks and very thankful for the commitment 

they’ve had to the businesses. I continue to get  

compliments on all that we’re doing, from the  

website to social media outreach to the events  

that we continue to participate in.” 
 
Roman Kuropas 
CEO 
Innova UEV

Kuropas collected more than   
 400 new connections  
on LinkedIn.


